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in the Media





What makes 
a good press 
release?





Structure



Headline

First line Subheadings

/signposting



Quotes



Call/s to action

Link to images

Notes to editors

Image notes to editors

Contact details



Tips on writing



• What’s the hook? Think superlatives (oldest, 

biggest, etc.)

• What does it reveal about our past, present or 

future?

• Focus on the human experience

• First 3-5 words of headline must catch attention

• Don’t be afraid to foreground popular aspects

• Be selective (not everything needs to be a press 

release!) 



The best thing 
you can do…



Cultivate Relationships with Journalists

• Keep an up-to-date spreadsheet of journalist 
contacts

• Send press release ~two days before the 
embargo lifts

• Send a heads-up email to reliable contacts a 
few days before that

• Get your experts ready for interviews for the 
week of release



• Jody Harrison – The Herald
• jody.harrison@heraldandtimes.co.uk 

• Alasdair Ferguson – The National
• Alasdair.Ferguson@thenational.scot and alasdair.ferguson@newsquest.co.uk

• Alison Campsie – The Scotsman and Press & Journal
• alison.campsie@jpimedia.co.uk; alison.campsie@nationalworld.com; 

alison.campsie@iconicmediagroup.co.uk

• Libby Brooks – The Guardian
• libby.brooks@theguardian.com

• Steven McKenzie – BBC (Highlands)
• steven.mckenzie@bbc.co.uk

Our fave journalists







Go forth and 
good luck!



Any questions?

Sally Pentecost

Communications Officer

Society of Antiquaries of Scotland

sally@socantscot.org
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